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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Integrated Marketing Communications / Integrated Marketing Communications

Ders Kodu / Course Code

9204015152018

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

YOK

NONE

Amaci / Purpose

Bu ders bituinlesik reklam ve pazarlama iletisimi programlarinin dogasini anlamayi
amaclamaktadir. Temel olarak, dersin hedefleri arasinda iletisim siirecinin nasil isledigini
anlamak, pazarlama iletisimi karmasini 6grenmek, butlinlesik pazarlama iletigimi
programini gelistirecek temel adimlar analiz etmek ve bitinlesik pazarlama iletisimi
stratejilerini irdelemek yer almaktadir.

The course is intended to examine the nature of integrated advertising and marketing
communications programme. Basically, the course aim are; to understand how
communication process works, to learn marketing communication mix, to analyse the
major steps in developing an integrated marketing communications programme, to
examine integrated marketing communications strategies.

igerigi / Content

Ders, pazarlama iletisimi kavrami ve streci, 6rgiit imaji ve marka yonetimi, tiketici
davraniglar, tutundurma firsat analizi, pazarlama iletisimi araglar konusunda tartigsmalari
icermektedir.

In the course, integrated marketing communications, corporate image and brand
management, buyer behaviours, promotions opportunity analysis, advertising
management, advertising design: theoretical frameworks and message strategies,
advertising media selection and marketing communication tools will be discussed.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

*Advertising and Promotion: An Integrated Marketing Communications Perspective, 8th
Edition, George E. BELCH & Michael A. BELCH, McGraw-Hill, 2009.

*Integrated Advertising, Promotion, and Marketing Communications 4/E, Kenneth E.
CLOW & Donald BAACK, 2010, Prentice Hall.

*Advertising and Promotion: An Integrated Marketing Communications Perspective,
8th Edition, George E. BELCH & Michael A. BELCH, McGraw-Hill, 2009.
*Integrated Advertising, Promotion, and Marketing Communications 4/E, Kenneth E.
CLOW & Donald BAACK, 2010, Prentice Hall.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Prof. Dr. Ayla Ozhan-Dedeoglu




OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama iletisimi gevresini analiz etmek

LO1.To be able to analyse the environment of marketing communications

Pazarlama iletisimi karmasini kullanarak bir organizasyonun pazarlariyla nasil iletisime gectigini
aciklayabilmek

LO2.To be able to explain how an organisation communicates with its markets by using marketing
communications mix

Reklamciligin rollerini ve amaglarini agiklayabilmek

LO3.To be able to explain the role and objectives of advertising

iletisim stratejilerini degerlendirmek, lgmek ve kontrol etmek igin sistemler kurabilmek

LO4.To be able to establish systems for evaluating, measuring and controlling communication
strategies

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Biitiinlesik Pazarlama Iletisimine Girig
1.week:Introduction to IMC
. . gretim Yont . -
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 iletisim ve iletisim Siireci
2.week:Communication and Communication Process
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Biitiinlesik Pazarlama iletisim Modelleri
3.week:IMC Models
. . Ogretim Yont: - L
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Amag Belirleme ve Tutundurma Programi icin Butgeleme
4 .week:Establishing Objectives and Budgeting for Promotion
Programme
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklam

5.week:Advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Halkla iligkiler
6.week:Public Relations
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Satis Tutundurma
7.week:Sales Promotion
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 ARA SINAV
8.week:MIDTERM
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Kisisel Satig
9.week:Personal Selling
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10  |Uriin, Fiyat ve Dagitimin iletisim Yéniinden Degerlendirilmesi
10.week:Evaluating Product, Pricing and Distribution through
Communication Perspective
. . gretim Yont . -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 internet ve interaktif Medya

11.week:The Internet and Interactive Media
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12  |Biitiinlesik Pazarlama iletigimini Olgmek
12.week:Measuring IMC
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 |Ornek Olay Calismasi
13.week:Case Study
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Sunumlar
14.week:Presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Sunumlar
15.week:Presentations
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
Final Week

5/8




DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

S e et eEes Number | Duration Work Load

(Hours) (Hour)
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 5 1.00 5.00
Odev Problemleri igin Bireysel Calisma / Individual Study for Homework Problems 7 4.00 28.00
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Bireysel Calisma / Self Study 10 8.00 80.00
Seminer / Seminar 2 6.00 12.00
Derse Katilim / Attending Lectures 16 3.00 48.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 1.00 5.00
Toplam / Total: 47 25.00 180.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 180.00/30.00 = 6.00 ~ 6.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 180.00 / 30.00 = 6.00 ~ 6.00

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1141115 (116|117 | 118 [ 1.1.9 |1.1.10(1.1.11|1.1.12|1.1.13 {1.1.14|1.1.15|1.1.16 | 1.1.17

1.Pazarlama iletisimi gevresini
analiz etmek / LO1.To be able
to analyse the environment of
marketing communications

2.Pazarlama iletisimi karmasini
kullanarak bir organizasyonun
pazarlariyla nasil iletisime
gectigini agiklayabilmek / LO2.
To be able to explain how an
organisation communicates
with its markets by using
marketing communications mix

3.Reklamciligin rollerini ve
amaglarini aciklayabilmek /
LO3.To be able to explain the
role and objectives of
advertising

4.lletisim stratejilerini
degerlendirmek, 6lgmek ve
kontrol etmek icin sistemler
kurabilmek / LO4.To be able to
establish systems for
evaluating, measuring and
controlling communication
strategies

Katki Dlizeyi / Contribution Level : 1-Cok Diisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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