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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

ORGANIC FARMING MANAGEMENT AND ECONOMICS / ORGANIC FARMING MANAGEMENT AND ECONOMICS

Ders Kodu / Course Code

OTI301

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin sonunda égrenciler; organik ve konvansiyonel olarak yetistirilen triinleri
ekonomik agidan karliligini karsilastirabilecek, organik trtinlerin pazar yapisini ve
fiyatlandirma stratejileri hakkinda fikir yuritebilecek ve organik triinlere yénelik
tuketicilerin beklentileri, tercihleri ve davranislarini yorumlayabileceklerdir.

At the end of this course, students will be able to compare the profitability of
organically and conventionally grown products in economic aspects, comment on the
market structure of organic products and the strategies for pricing, and interpret
consumers’ expectations, preferences, and behaviors regarding organic products.

igerigi / Content

Organik tarima giris, Diinyada ve Turkiye’de organik tarim, Diinyada ve Tirkiye’'de organik
tarimda yasal diizenlemeler, organik Urlinlerde kontrol ve sertifikasyon siireci ve isleyisi,
organik Urlnlerin pazarlamasi, pazarlama kanallar ve pazarlama stratejileri, Turkiye
agisindan organik pazarin analizi, organik tarimsal (riinlerin uluslar arasi piyasasi,
Turkiye’de ve Diinyada organik tarima yénelik uygulanan politikalar, organik ve
konvansiyonel yontemlerle Uretilen bitkisel Urtinlerin ekonomik agidan karsilastinimasi
(Ureticiye yonelik arastirma sonuglari), Turkiye’de ve diger ulkelerde organik triinlere
yonelik tiiketici aragtirmalarinin sonuglarindan érnekler, organik trinlerin fiyat olusumu,
organik Urlnlerin ve konvansiyonel Urlinlerin fiyat karsilastirmasi, geleneksel tarimdan
organik tarima gegis surecinde Ureticilerin tutum, davranislari, organik tarim sektériinde
yer alan tiim aktorlerin karsilastiklan sorunlarin degerlendiriimesi, organik tarimin kirsal
kalkinmaya katkisi, Tirkiye’de organik tarimin gelistirilmesi icin yapilan yayim, egitim ve
arastirma olanaklari, Turkiye’de organik tarimin gelecegi

An introduction to organic agriculture; organic agriculture worldwide and in Turkey;
legal regulations on organic agriculture worldwide and in Turkey; the control and
certification processes in organic products and their working; marketing of organic
products, their marketing channels, and marketing strategies for them; analysis of the
organic market in terms of Turkey; the international market of organic agricultural
products; the policies implemented for organic agriculture in Turkey and worldwide; an
economic comparison of the plant products produced with organic and conventional
methods (results of the research on producers); examples of the results of consumer
research on organic products in Turkey and in other countries; price formation for
organic products; a comparison of the prices of organic products and conventional
products; producers’ attitudes and behaviors in the process of transition from
conventional agriculture to organic agriculture; an evaluation of the problems all actors
in the sector of organic agriculture are confronted with; the contribution of organic
agriculture to rural development; publication, educational and research opportunities
for the development of organic agriculture in Turkey; and the future of organic
agriculture in Turkey

Onerilen Diger Hususlar /
Recommended Other
Considerations

Yok

None




Staj Durumu / Internship Status

Yok

None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ciheam, 2003, The Market for Organic Products in the Mediterranean Region, Cahiers
Options Méditerranéennes, Vol.61, Intensive Course in: Marketing of Organic Products,
Nikolaidis A. , Baourakis G., Isikli E. , Yercan M. (Eds.). 2002/05/20-31, Izmir (Turkey).,
309 p. Chania, Greece.

ETO and GAP OTUTDER, 2012, Organik Tarnim, Miislim Coskun, Ozge Gigekli, Muazzez
Polat, Murat Candemir (Eds.), Ankara, 251 s

FIBL and IFOAM, 2011, The World of Organic Agriculture, Statistics and Emerging Trends
2011, (Willer, Helga and Lukas Kilcher (Eds.), Switzerland, 286 p.

ISOFAR, 2011, Organic is Life-Knowledge for Tomorrow,Proceeding of the Third Scientific
Conference of ISOFAR, Vol.2: Socio-Economy, Livestock Food Quality,Agro-Ecology and
Knowledge Dissemination, Korea, 365 p.

Kristiansen, Paul, Taji, Acram, Reganold, John, 2006, Organic Agricultural: Global
Perspective, CSIRO Publishing, Australia, 449 s.

Lampkin, N.H., Padel, S., 1994, The Economics of Organic Farming: An International
Perspective, CAB International, Wallingford, UK, 468 p.

Niggli Martina, Hitchings Roger, 2011, 2011/2012 Organic Farm Management Handbook,
Organic Research Centre, Nic Lampkin, Mark Measures, Susanne Padel (editors),
Newbury, 254 p.

Offermann, Frank, Nieberg, Hiltrud, 2005, “Economic Performance of Organic Farms in
Europe”, Organic Farming in Europe: Economics and Policy, Volume 5, Stuttgart-
Hohenheim, 198 s.

Ciheam, 2003, The Market for Organic Products in the Mediterranean Region, Cahiers
Options Méditerranéennes, Vol.61, Intensive Course in: Marketing of Organic
Products, Nikolaidis A. , Baourakis G., Isikli E. , Yercan M. (Eds.). 2002/05/20-31,
Izmir (Turkey)., 309 p. Chania, Greece.

ETO and GAP OTUTDER, 2012, Organik Tanm, Miislim Coskun, Ozge Gigekli,
Muazzez Polat, Murat Candemir (Eds.), Ankara, 251 s

FIBL and IFOAM, 2011, The World of Organic Agriculture, Statistics and Emerging
Trends 2011, (Willer, Helga and Lukas Kilcher (Eds.), Switzerland, 286 p.

ISOFAR, 2011, Organic is Life-Knowledge for Tomorrow,Proceeding of the Third
Scientific Conference of ISOFAR, Vol.2: Socio-Economy, Livestock Food Quality,Agro
-Ecology and Knowledge Dissemination, Korea, 365 p.

Kristiansen, Paul, Taji, Acram, Reganold, John, 2006, Organic Agricultural: Global
Perspective, CSIRO Publishing, Australia, 449 s.

Lampkin, N.H., Padel, S., 1994, The Economics of Organic Farming: An International
Perspective, CAB International, Wallingford, UK, 468 p.

Niggli Martina, Hitchings Roger, 2011, 2011/2012 Organic Farm Management
Handbook, Organic Research Centre, Nic Lampkin, Mark Measures, Susanne Padel
(editors), Newbury, 254 p.

Offermann, Frank, Nieberg, Hiltrud, 2005, “Economic Performance of Organic Farms
in Europe”, Organic Farming in Europe: Economics and Policy, Volume 5, Stuttgart-
Hohenheim, 198 s.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog.Dr.Zerrin KENANOGLU

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Organik tarimin insan sagligi ve ¢evre agisindan dnemini anlayabilme To be able to understand the importance of organic agriculture to human health and the environment
2 Bitkisel ve hayvansal uretimde organik tarimla ilgili yasal mevzuat konusunda bilgi sahibi olabilme ;%33§%§ 9 liEre [eniee e elfine | Ol B EEn @ CREEle Egeliie in g e Fiel
3 Organik tarima baslamada gerekli olan kontrol ve sertifikasyon siirecini 6grenerek gelecekte bu To be able to have enough knowledge and experience to work at various stages of this sector in the

sektoriin gesitli asamalarinda galisabilecek blgi ve deneyime sahip olabilme

future by learning the control and certification processes required for commencing organic agriculture

4 Organik ve konvansiyonel olarak yetistirilen uriinleri ekonomik agidan karsilastirabilme To be able to make an economic comparison of organically and conventionally grown products

5 Organik Urlnlerin pazarlama yapisini ve fiyatlandirma stratejilerini anlayabilme To be able to understand the marketing structure of organic products and the strategies for pricing

6 Orggnik uriinlere yonelik tiiketicilerin beklentileri, tercihleri ve davranislari hakkinda bilgi sahibi To be.able to have knowledge of consumers’ expectations, preferences, and behaviors regarding
olabilme organic products

7 Dunyada ve Tiurkiye’de hizla gelismekte olan organik tarimin Gretiminden pazarlanmasina kadar To be able to discuss the problems in the process from the production to the marketing of organic

gecen slregteki sorunlari tartisabilme

agriculture that is rapidly developing worldwide and in Turkey

HAFTALIK DERS iGCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Organik tarima giris ( tanimi, ilkeleri, amaclari, prensipleri, organik
tarimsal Uretimin avantajlar, neden organik tarim gerekli, organik
tanim ve gevre ile iliskisi, organik tarim fikrinin ortaya cikisi, organik
tanimin gelistiriimesinde sivil toplum kuruluslarin dnemi ve yeri,

1 organik tarimla ilgili kurum ve kuruluslar)

Okuma-kaynak tarama

An introduction to organic agriculture (its definition, principles, and
goals; advantages of organic agricultural production; why organic
agriculture is necessary; organic agriculture and its relationship with
the environment; occurrence of the idea of organic agriculture;
importance and place of nongovernmental organizations in the
development of organic agriculture; and institutions and organizations
concerning organic agriculture)

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Diinyada ve Tiurkiye’de organik tarimin gelisim sireci, Diinyada ve
5 Turkiye’'de organik tarimda yasal diizenlemeler, organik rtinlerde
kontrol ve sertifikasyon siireci ve isleyisi

Okuma-kaynak tarama

The process of development of organic agriculture worldwide and in
Turkey; legal regulations on organic agriculture worldwide and in
Turkey; and the control and certification processes in organic
products and their working

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Organik Uriinlerin pazarlamasi, pazarlama kanallari ve pazarlama
stratejileri, Turkiye agisindan organik pazarin analizi, organik tarimsal
Urtinlerin uluslar arasi piyasasi

Okuma-kaynak tarama

Marketing of organic products, their marketing channels and
marketing strategies for them; analysis of the organic market in terms
of Turkey; and the international market of organic agricultural
products

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

4 Turkiye’de ve Diinyada organik tarima yonelik uygulanan politikalar

Okuma-kaynak tarama

The policies implemented for organic agriculture in Turkey and
worldwide

Reading & source review
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Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Organik tarim yapan isletmelerde ekonomik performansin él¢ilmesi,
organik ve geleneksel tarim yapan igletmeleri isletme bazinda
karsilastiriimasi, organik ve konvansiyonel yontemlerle Uretilen
bitkisel trtinlerin ekonomik kriterler (verim, Gretim masrafi, degisken
masraf, briit marj, net gelir, birim maliyet vb.) ve kullanilan girdi
miktarlari agisindan karsilastinimasi: Turkiye’de ve diger Ulkelerde
Uretici dlizeyinde yapilan arastirma sonuclarindan érnekler

Okuma-kaynak tarama

Measurement of the economic performance in those enterprises
which carry out organic agriculture; an enterprise-based comparison
of those enterprises which carry out organic and conventional
agriculture; and a comparison of the plant products produced with
organic and conventional methods in terms of economic criteria (e.g.
yield, cost of production, variable cost, gross margin, net income, and
unit cost) and the quantities of inputs used: examples of the results of
research made at the producer level in Turkey and in other countries

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yoéntem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Organik ve konvansiyonel yontemlerle Uretilen bitkisel trlnlerin
ekonomik kriterler (verim, Uretim masrafi, degisken masraf, brit marj,
net gelir, birim maliyet vb.) ve kullanilan girdi miktarlar agisindan
karsilagtirmasi: Tirkiye’de ve diger Ulkelerde Uretici diizeyinde
yapilan arastirma sonugclarindan érnekler

Okuma-kaynak tarama

A comparison of the plant products produced with organic and
conventional methods in terms of economic criteria (e.g. yield, cost of
production, variable cost, gross margin, net income, and unit cost)
and the quantities of inputs used: examples of the results of research
made at the producer level in Turkey and in other countries

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Organik ve konvansiyonel yontemlerle uretilen hayvansal Griinlerin
ekonomik kriterler (verim, masraf, briit marj, net gelir, birim maliyet
vb.) agisindan karsilastirmasi: Turkiye'de ve diger Ulkelerde Uretici
diizeyinde yapilan arastirma sonuclarindan érnekler

Okuma-kaynak tarama

A comparison of the animal products produced with organic and
conventional methods in terms of economic criteria (e.g. yield, cost,
gross margin, net income, and unit cost): examples of the results of
research made at the producer level in Turkey and in other countries

Reading & source review

Teorik Dersler / Theoretical

Uygulama

Lab

Ogretim Yontem ve
Teknikleri/Teaching Methods
Techniques

On Hazirlik / Preliminary

Ara sinav

Midterm examination
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Turkiye’'de ve diger llkelerde organik lrlinlere yonelik tiiketici )
9 aragtirmalarinin sonuglarindan érnekler Okuma-kaynak tarama
Examples of the results of consumer research on organic products in . .
. . Reading & source review
Turkey and in other countries
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab ?g{‘:;;:reriﬁgt:ggi\éz Methods On Hazirlik / Preliminary
Technigues
Organik Urdnlerin fiyat olusumu, organik Grlnlerin ve konvansiyonel
10 trlnlerin fiyat karsilagtirmasi (liretici eline gecen fiyatlar ve Okuma-kaynak tarama
perakende fiyatlar diizeyinde)
Price formation for organic products and a comparison of prices of
organic products and conventional products (at the levels of prices Reading & source review
earned by producers and retail prices)
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlrt\eri/s)l'r;sgiﬁge; Methods On Hazirlik / Preliminary
Techniques
Alan galismasi (organik tarim yapan bir tarim isletmesi ve/veya ..
1 organik Urln isleyen bir isletmenin ziyareti) Gozlem yapma
Fieldwork (a visit to an agricultural enterprise carrying out organic . .
agriculture and/or an enterprise which processes organic products) Making observations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
Geleneksel tarimdan organik tarima gegis stirecinde Ureticilerin tutum
ve davraniglar, organik tarimi benimsemesine etki eden faktorler ve
12 Ureticilerin organik tarimdan beklentileri: Tlrkiye’de ve diger Ulkelerde Okuma-kaynak tarama
Uretici diizeyinde yapilan arastirma sonuclarindan érnekler
Producers’ attitudes and behaviors in the process of transition from
conventional agriculture to organic agriculture; the factors which
affect their adoption of organic agriculture; and expectations of Reading & source review
producers from organic agriculture: examples of the results of
research made at the producer level in Turkey and in other countries
. . gretim Yont .. _
Teorik Dersler / Theoretical Uygulama Lab -?gl:ﬁ"l(rreri/?rgsgi\éz Methods On Hazirlik / Preliminary
Techniques
13 Organik tanm sektdrinde yer alan tim aktorlerin karsilastiklan Okuma-kaynak tarama

sorunlarin degerlendirilmesi

An evaluation of the problems all actors in the sector of organic
agriculture are confronted with

Reading & source review
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Organik tarimin kirsal kalkinmaya katkisi,
Turkiye’'de organik tarimin gelistirilmesi icin yapilan yayim, egitim ve Okuma-kaynak tarama
14 arastirma olanaklari,
Tirkiye’de organik tarimin gelecegi,
The contribution of organic agriculture to rural development;
Publication, educational and research opportunities for the . .
. - . . Reading & source review
development of organic agriculture in Turkey; and
The future of organic agriculture in Turkey
. . Ogretim Yont .. .
Teorik Dersler / Theoretical Uygulama Lab Tgl:(r:ill(rlrc\arils)l'rt‘asgi\rgz Methods On Hazirlik / Preliminary
Techniques
15 Odev sunumlar ve degerlendirilmesi ve Uygulama Sinavi GoOzlem yapma
Assignment presentations and assessment and Practical . .
E A Making observations
xamination
Teorik Dersler / Theoretical Uygulama Lab ?ggﬁﬁ{ggﬁg:gpﬂnz Methods On Hazirlik / Preliminary
Technigues
16 Final sinavi

Final examination
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities ] Percentage of
Number - A
Contribution (%)

Ara Sinav / Midterm Examination 1 80
Rapor Sunma / Report Presentation 1 20
Toplam / Total: 2 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40

Savi/ Katki Yuzdesi /

Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Y{izdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basari Notuna Katki Ylizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

719




IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Uygulama/Pratik / Practice 14 2.00 28.00
Rapor Sunma / Report Presentation 1 1.00 1.00
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 25.00 25.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 20.00 20.00
Derse Katilim / Attending Lectures 14 2.00 28.00
Final Sinavi / Final Examination 1 2.00 2.00
Rapor Hazirlama / Report Preparation 1 14.00 14.00
Toplam / Total: 34 68.00 120.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 120.00/30.00 = 4.00 ~ 4.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 120.00 / 30.00 = 4.00 ~ 4.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

113

114

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9 |1.1.10(1.1.11]1.1.12|1.1.13

1.0rganik tarimin insan saghgi
ve gevre agisindan énemini
anlayabilme / To be able to
understand the importance of
organic agriculture to human
health and the environment

2.Bitkisel ve hayvansal
Uretimde organik tarimla ilgili
yasal mevzuat konusunda bilgi
sahibi olabilme / To be able to
have knowledge of the legal
legislation on organic
agriculture in plant and animal
production
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3.0rganik tarima baglamada
gerekli olan kontrol ve
sertifikasyon surecini
ogrenerek gelecekte bu
sektoriin gesitli agamalarinda
calisabilecek blgi ve deneyime
sahip olabilme /To be able to
have enough knowledge and
experience to work at various
stages of this sector in the
future by learning the control
and certification processes
required for commencing
organic agriculture

4.0rganik ve konvansiyonel
olarak yetistirilen trtnleri
ekonomik agidan
karsilastirabilme / To be able
to make an economic
comparison of organically and
conventionally grown products

5.0rganik urtinlerin pazarlama
yapisini ve fiyatlandirma
stratejilerini anlayabilme / To
be able to understand the
marketing structure of organic
products and the strategies for
pricing

6.0rganik urtinlere yonelik
tliketicilerin beklentileri,
tercihleri ve davranislari
hakkinda bilgi sahibi olabilme /
To be able to have knowledge
of consumers’ expectations,
preferences, and behaviors
regarding organic products

7.DlUnyada ve Turkiye’de hizla
gelismekte olan organik tarimin
Gretiminden pazarlanmasina
kadar gecen suregteki sorunlar
tartisabilme / To be able to
discuss the problems in the
process from the production to
the marketing of organic
agriculture that is rapidly
developing worldwide and in
Turkey

Katki Dizeyi / Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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