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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Advertising / Advertising

Ders Kodu / Course Code

9204015522017

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu derste, reklamcilik Gzerinde kariyer yapmak isteyen kisiler icin, reklamcilik yonetimi,
karar verme ve kontrol sireci ve buna iliskin uygulamadan 6rnekler verilecektir.

This course is for students who are preparing for a career in advertising. Also it
provides an approach to the management of advertising and it is relevant to real world
advertising planning, decision making and control.

igerigi / Content

Bu ders reklamciliga yonelik temel kavramlara yonelik bilgi kazandirmayi amaglamaktadir.
Bu dogrultuda dersin temel basliklarini sunlardir: Reklam Ve Reklamcilik Kavramlari,
Reklam Amaglarinin Olusturulmasi, Mesaj Stratejileri ve Taktikleri, Medya Strateji Ve
Taktikleri, Reklam Araclari ve Analizi ve Cevresel Faktorler

This course aims to provide knowledge about the main concepts in advertising.
Advertisement and Advertising Concept, Forming Advertising Objectives, Message
Strategies and Tactics, Media Strategies and Tactics, Advertising Tools and Analysis
and Environmental Factors are the main topics of the course.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Batra R., Myers J. and Aaker D. (1996), Advertising Management, Prentice Hall

- Clow, Kenneth E. and Baack, Donald E. (2008), Integrated Advertising, Promotion and
Marketing Communications, Prentice Hall

- Batra R., Myers J. and Aaker D. (1996), Advertising Management, Prentice Hall

- Clow, Kenneth E. and Baack, Donald E. (2008), Integrated Advertising, Promotion
and Marketing Communications, Prentice Hall

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. ipek KAZANGOGLU




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklam fonksiyonuna yénelik anlayis ve bilgi sahibi olabilmek

To be able to have knowledge and understanding about the management of the advertising function

Takim olusturma ve iletisim becerilerini gelistirmek

To develop team building and communication skills

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklamcilik Yénetimi Dersine Girig
Introduction to Advertising Management course
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklam ve Reklamcilik Kavrami
Advertisement and Advertising Concept
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamcilik Endustrisi
Advertising Industry
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamciligin Hedefleri
Advertising Objectives
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamcilik Planlamasi ve Bltgelemesi

Advertising Planning and Budgeting
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam Kampanyasi Y&netimi
Advertising Campaign Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamcilik Dizayni
Advertising Design
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklamcilikta Bélimleme ve Konumlandirma
Segmentation and Positioning in Advertising
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Medya Stratejileri ve Taktikleri
Media Strategies and Tactics
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Reklamcilikta Medya Segimi

Advertising Media Selection
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Teknoloji ve Reklamcilik
Technology and Advertising
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Reklamcilikta Etik
Ethics in Advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14  |Dénem Odevi Sunumlari
Term Paper Presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15  |Dénem Odevi Sunumlar
Term Paper Presentations
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
Final Exam

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

ShauliE: o eees Number | Duration Work Load

(Hours) (Hour)
Okuma / Reading 10 2.00 20.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 20 3.00 60.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 20 2.00 40.00
Derse Katilim / Attending Lectures 16 3.00 48.00
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi / Final Examination 1 4.00 4.00
Toplam / Total: 68 16.00 174.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 174.00/30.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 174.00 / 30.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11(1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Reklam fonksiyonuna yonelik
anlayis ve bilgi sahibi
olabilmek / To be able to have
knowledge and understanding
about the management of the
advertising function

2.Takim olusturma ve iletisim
becerilerini gelistirmek / To
develop team building and
communication skills

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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