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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Retailing Marketing Management / Retailing Marketing Management

Ders Kodu / Course Code

9204015302016

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci, perakendecilik alaninda degisik ekonomik kosularla bas etmek igin
detayli uygulamalar ve gelistirilen stratejiler hakkinda bilgilendirmektir. Ozellikle basarili
satin alma faaliyetlerine yonelik teorik ve pratik bilgilerin bir arada verilmesi
amagclanmaktadir. Bu sekilde ders, perakendecilik alaninda musterilerin, tedarikgilerin
satin alma davranislarini 6grenmek ve musteri ihtiyaglarinin nasil daha iyi
karsilanabileceg@ine dair stratejiler ortaya koymakta, lojistik, dagitim ve fiyat yonetimi gibi
kavramlar da degerlendirmektedir.

The objective of this course is to explore with detailed cases and strategies for dealing
with varying economic conditions, as well as the theoretical and practical background
required for successful purchasing. To evaluate the concepts of logistics and
distribution and price management are also aims of this course. It provides the
fundamental information new buyers need to accurately forecast and fulfill their
customers' merchandise requirements.

igerigi / Content

Bu ders perakendecilik yonetimine yonelik bir bakis agisi kazandirmayi hedeflemektedir.
Bu dogrultuda dersin temel basliklari Perakende Pazarlamacilik Kavram, isletme ve
Perakendeciler iligkileri, Perakendecilik ve Stratejik Planlama,

Perakendecilik isletmeleri ve Tiirleri, Perakendecilik isletmelerinde Pazarlama Karmasi,
Perakendecilik Politika ve Stratejileri ve Perakende Isletmelerin Yénetimidir.

This course aims to provide a perspective about retailing management. Under this
issue, the main headlines are Retailing Marketing Concept, Business and Retailers
Relations, Retailing and Strategic Planning, Retailing Business and Types, The
Marketing Mix of Retailing Firms, Retailing Strategies and Retailing Management.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

- Berman, Barry and Evans Joel R. (2009), Retail Management: A Strategic Approach,
Prentice Hall, Pearson Education.

- Gilbert, David (2003), Retail Marketing Management, Pearson Education

- Berman, Barry and Evans Joel R. (2009), Retail Management: A Strategic Approach,
Prentice Hall, Pearson Education.

- Gilbert, David (2003), Retail Marketing Management, Pearson Education




Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Keti VENTURA

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Perakendecilik ve perakende pazarlamasinin teorik ve pratik bilgisini saglamak

Provide a working knowledge of retailing and retail marketing theory and practice.

2 Satin alma ve fiyat yonetiminin temel prensiplerini analiz etmek

Analyze the fundamental principles of merchandising and price management
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HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE




Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
Perakendecilik Pazarlamasi Dersine Giris
1
Introduction to Retailing course
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Perakendecilik ve Perakende Pazarlamasi
Retailing and Retail Marketing
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Tilketici Davranisi ve Perakendecilik isleyisi
Consumer Behaviour and Retail Operations
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Hizmet ve Kalite Yonetimi
Management of Service and Quality
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Perakendecilik Pazarlama Karmasi
The Retail Marketing Mix
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Ticaret Yonetimi
Merchandise Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Fiyatlandirma ve Promosyon
Pricing and Promotion
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Lojistik ve Dagitim
Logistics and Distribution
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Perakendecilikte Bilgi Teknolojilerinin Uygulanmasi
Application of Information Technology in Retailing
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Pazarlama Planlamasi ve Perakendecilik

Marketing Planning and Retailing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Lokasyon Stratejileri ve Kararlan
Location Strategies and Decisions
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Perakendecilikte Marka Ydénetimi
Branding Management in Retailing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Consumerism, Etik ve Uluslararasi Perakendecilik
Consumerism, Ethics, and International Retailing
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Perakendeciligin Gelecegi
The Future of Retailing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Derse Katilim / Attending Lectures 16 3.00 48.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 20 2.00 40.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 20 3.00 60.00
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi / Final Examination 1 4.00 4.00
Okuma / Reading 10 2.00 20.00
Toplam / Total: 68 16.00 174.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 174.00/30.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 174.00 / 30.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Perakendecilik ve perakende
pazarlamasinin teorik ve pratik
bilgisini saglamak / Provide a
working knowledge of retailing
and retail marketing theory and
practice.

2.Satin alma ve fiyat
yonetiminin temel prensiplerini
analiz etmek / Analyze the
fundamental principles of
merchandising and price
management

Katki Dlzeyi / Contribution Level : 1-Cok Duistk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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