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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

MARKETING IN THE AGRICULTURAL SECTOR / MARKETING IN THE AGRICULTURAL SECTOR

Ders Kodu / Course Code

TSP302

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 2.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 3

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin temel amaci, 6grencilere modern pazarlama anlayisinin prensiplerinin tarimsal
Uranlerin pazarlanmasinda ne sekilde uygulanabilecegini 6rnek olay uygulamalari ile

ogretilmesi, boylelikle tarimsal Grlinlerde pazar organizasyonunun ve etkinliginin nasil
saglanabilecegi yonuinde dgrencilerin beceri kazanmasina imkan yaratmaktir.

To teach modern marketing principles and applying this principles to agricultural
marketing with some case studies. To create opportunities to gain skills about market
organization and market efficiency for agricultural products.

igerigi / Content

*Pazarlama kavrami, klasik ve modern pazarlama anlayislarinin analizi *Arz ve talep
kavrami, tarimsal Urtinlerde arz ve talebi etkileyen faktorler, fiyat olusumunun ortaya
konulmasi *Tarimsal Uriinlerde esneklik (arz esnekligi, talebin fiyat ve gelir esnekligi,
capraz esneklik) kavraminin incelenmesi*Tarnmsal Uriinlerde pazarlama kanallari ve kanal
etkinliginin incelenmesi *Tanmsal urtinlerde pazarlama marjinin (mutlak ve nisbi)
hesaplanmasi *Tarimsal pazarlamada yeni Urlin gelistirmenin 6nemi ve stratejilerini ortaya
koyma *Tutundurma faaliyetlerinin tanmsal pazarlamada kullanimina yénelik
uygulamalarin incelenmesi Marka ve markalamanin tarimsal pazarlamadaki iglevlerinin ve
katkilarinin ortaya konulmasi *Tarimsal Urlinlerde pazarlama arastirmasi agsamalarinin
incelenmesi *Tanmsal Uriinlerde standardizasyon ve derecelemenin uriinler bazinda
incelenmesi *Pazar bolimleme stratejilerinin tarimsal pazarlamadaki uygulanma seklinin
ortaya konulmasi

*The concept of marketing, the analysis of classic and modern marketing * The
concept of supply and demand, the factors affecting supply and demand for
agricultural products, formation of prices * To examine the concept of elasticity in
agricultural products (supply elasticity, price and income elasticity of demand, cross
elasticity) * To examine the marketing channels and channel efficiency in agricultural
products * to be calculated marketing margin (absolute and relative margins) *New
product development and new product development strategies * To examine
promotion activities for the use of agricultural marketing practices * To examine the
function and contribution of brands and branding in agricultural marketing * To
examine the stages of marketing research in agricultural products * To examine the
grading and standardization on the bases of products * To put forth market
segmentation strategies in agricultural marketing

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

1/10




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

DERS KiTABI: )
1.Islamoglu,A.H,1999, Pazarlama Y®&netimi, Beta Basimevi, Istanbul 855s

Ankara, 478s.

3. Giines, T., 1996, Tanmsal Pazarlama, A.U. Zir. Fak. Halkla iligkiler ve Yay!
Ankara, 339s.

4.Pedberg, D.1., Titson, C., and Albisu, L.M., 2002, Agro-food marketing, Cab
International, Zaragoza-Spain, 492s.

2.Yiikselen, C., 2008, Pazarlama, ilkeler, Yénetim, Ornek Olaylar, Detay Yayincilik,

1. islamoglu,A.H,1999, Pazarlama Yonetimi (Marketing Management), Beta
Basimevi,Istanbul 855s

2. Yiikselen, C., 2008, Pazarlama, ilkeler, Y6netim, Ornek Olaylar (Marketing,
Principles, Management, Case Studies), Detay Yayincilik, Ankara, 478s.

3. Giines, T., 1996, Tarimsal Pazarlama (Agricultural Marketing), A.U. Zir. Fak. Halkla
iliskiler ve Yayin Unitesi, Ankara, 339s.

4. Pedberg, D.I., Titson, C., and Albisu, L.M., 2002, Agro-food marketing, Cab
International, Zaragoza-Spain, 492s.

n Unitesi,

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Hakan ADANACIOGLU

OGRENME GIKTILARI / LEARNING OUTCOMES

Pazarlama tanimi ve gegmisten giniimlze pazarlama anlayisinda meydana gelen degisiklikleri
kavrayabilme

To be able to understand the definition of marketing and the changes occurring in the marketing
concept from past the present

2 Tanmsal uriinlerin arz ve talep 6zellikleri hakkinda fikir sahibi olabilme To have a general insight on supply and demand characteristics of agricultural products

3 Tanmsal Urtinlerin arz ve talep esnekliklerini hesaplayabilme ve esnekliklerin tarimsal Grtinlerin To be able to calculate elasticity of demand and supply of agricultural products and to be able to
pazarlamasinda ne sekilde kullanilacagini yorumlayabilme interpret how the elasticity will be used in the marketing of agricultural products

4 Tanimsal fiyatlarin farkli piyasa kosullarinda ne sekilde olustugunu kavrayabilme To be able to understand how agricultural prices is occured in different market conditions.

5 Tanmesal uriinlerde fiyatlandirma ve fiyatlandirma stratejilerini kavrayabilme To be able to understand the pricing of and pricing strategies in agricultural products.

6 Tarnmsal Urlinlerde pazarlama kanallarinin igleyis seklini kavrayabilme ve pazarlama kanallarinin To be able to understand functioning form of marketing channels for agricultural products and to be
etkinligini ortaya koyan faktorleri degerledirebilme able to interpret the factors which show efficiency of marketing channels.

- . . . . . To be able to understand the concept of marketing margin for agricultural products and to be able to
7 Tanmsal uriinlerde pazarlama marjini kavrayabilme ve marji formiile ederek yorumlayabilme . .
interpret calculated margin.

8 Yeni Uriin gelistirme kavramini degerlendirebilme ve tarim sektériinde yeni Uriin gelistirme stratejilerini To be able to evaluate the concept of new product development and to be able to analyze the new
analiz edebilme product development strategies in agricultural sector.

9 Marka kavrami, tanm sektériinde markalama karan ve stratejilerini kavrayabilme 'Srgc?grable to understand the brand concept and branding decision and strategies in agricultural

10 Pazarlamada tutundurma kavrami ve tarimsal urtinlerin pazarlamasinda tutundurma stratejilerini To be able to analyze the concept of promotion in marketing and promotion strategies in marketing of
analiz edebilme agricultural products.

1 Tarnmsal UrlGnlerde pazarlama arastirmasi kavramini kavrayabilme ve pazarlama arastirmasi To be able to understand the concept of marketing research for agricultural products and to be able to
asamalari arasinda iliski kurabilme relate between its’ stages

12 Tanmsal uriinlerde dereceleme ve standardizasyon kavrami ve pazarlamadaki uygulamalari hakkinda To have a general insight on the grading and standardization of agricultural products and their
fikir sahibi olabilme applications in marketing.

13 Tarnmsal Urlnlerin pazarlamasinda hedef pazar kavramini kavrayabilme ve hedef pazar segiminde To be able to understand the concept of target market for agricultural products and to be able to

izlenecek stratejileri degerlendirebilme

evaluate the strategies to be followed in selecting target market.

HAFTALIK DERS iGCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary

Techniques

1 Dersin tanitimi; kapsami, kural ve gerekleri

Course description and content, rules and requirements

Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary

Techniques

2 Pazarlama, tarimsal pazarlama kavramlari, pazarlama gevresi

Marketing, agricultural marketing concepts, marketing environment

Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary

Techniques

3 Pazarlama anlayisinda meydana gelen gelismeler

Developments and changes in the marketing concept

Teorik Dersler / Theoretical Uygulama Lab ?g&ﬁ;g;:{ﬁg:&ig Methods On Hazirlik / Preliminary

Techniques

4 Arz ve talep kavramlari, tarim Uriinleri arz ve talebininin analizi

The concepts of supply and demand, supply and demand analysis of
agricultural products

gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary

Technigues

Tarimsal Uriinlerde talebin fiyat ve gelir esnekligi, arz esnekligi ve
Gcapraz esneklik

Price and income elasticity of demand for agricultural products, the
supply elasticity and cross elasticity
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Tarimsal Uriinlerde pazarlama kanallari, aracilarin 6zellikleri ve kanal
etkinligi
Marketing channels for agricultural products, vehicle characteristics
and channel activity
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Pazarlama marjlarinin mutlak ve nisbi olarak hesaplanmasi
Calculation of absolute and relative marketing margins
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Yeni Urlin ve yeni Urtin gelistirme kavrami, stratejileri ve tarimsal
pazarlama agisindan 6nemi
New products and new product development concepts, strategies
and the importance for agricultural marketing
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
10 Pazarlamada tutundurma kavrami ve tarimsal uriinlerin pazarda
tutundurulmasina yonelik stratejiler
The concept of promotion in marketing and promotion strategies to be
hold of agricultural products in the market
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Marka ve markalama kavrami, tarimsal Urtinlerde marka yaratma

stratejileri

The concept of brand and branding, creating brand strategies for
agricultural products.
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Tarimsal Uriinlerde pazarlama arastirmasi kavrami ve agsamalari
The concept of marketing research in agricultural products and its’
stages
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Tarimsal urlinlerde standardizasyon ve dereceleme kavrami ve bazi
tarimsal Urtnlerden drnekler
The concept of standardization and grading of agricultural products
and examples from some agricultural products
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Tanmesal Urtinlerde pazar bélimleme, hedef pazar segimi ve
stratejileri
Market segmentation in agricultural products and target market
selection and strategies
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Tanmsal pazarlamaya yonelik gesitli konularda 6grenci sunum
faaliyetleri - Ogrenci sunumlari
Student presentation about agricultural marketing, Student
Presentation
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
Final
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Rapor Hazirlama / Report Preparation 1 15.00 15.00
Ornek Vaka incelemesi / Case Study 8 2.00 16.00
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 15.00 15.00
Okuma / Reading 4 2.00 8.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 24.00 24.00
Rapor Sunma / Report Presentation 1 1.00 1.00
Toplam / Total: 32 64.00 123.00

Dersin AKTS Kredisi = Toplam g Yiikii (Saat) / 30.00 (Saat/AKTS) = 123.00/30.00 = 4.10 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 123.00 / 30.00 = 4.10 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.Pazarlama tanimi ve
gecmisten gunimuize
pazarlama anlayisinda
meydana gelen degisiklikleri
kavrayabilme / To be able to
understand the definition of
marketing and the changes
occurring in the marketing
concept from past the present

2.Tanmsal Urlinlerin arz ve
talep ozellikleri hakkinda fikir
sahibi olabilme / To have a
general insight on supply and
demand characteristics of
agricultural products
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3.Tarimsal Urlnlerin arz ve
talep esnekliklerini
hesaplayabilme ve
esnekliklerin tarimsal Grlinlerin
pazarlamasinda ne sekilde
kullanilacagini
yorumlayabilme / To be able to
calculate elasticity of demand
and supply of agricultural
products and to be able to
interpret how the elasticity will
be used in the marketing of
agricultural products

4.Tanmsal fiyatlarin farkl
piyasa kosullarinda ne sekilde
olustugunu kavrayabilme / To
be able to understand how
agricultural prices is occured in
different market conditions.

5.Tanmsal urtinlerde
fiyatlandirma ve fiyatlandirma
stratejilerini kavrayabilme / To
be able to understand the
pricing of and pricing strategies
in agricultural products.

6.Tarimsal Uriinlerde
pazarlama kanallarinin igleyis
seklini kavrayabilme ve
pazarlama kanallarinin
etkinligini ortaya koyan
faktorleri degerledirebilme / To
be able to understand
functioning form of marketing
channels for agricultural
products and to be able to
interpret the factors which
show efficiency of marketing
channels.

7.Tarimsal Urlnlerde
pazarlama marjini
kavrayabilme ve marji formile
ederek yorumlayabilme / To be
able to understand the concept
of marketing margin for
agricultural products and to be
able to interpret calculated
margin.
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8.Yeni Uriin gelistirme
kavramini degerlendirebilme ve
tanm sektdérinde yeni Griin
gelistirme stratejilerini analiz
edebilme / To be able to
evaluate the concept of new
product development and to be
able to analyze the new
product development strategies
in agricultural sector.

9.Marka kavrami, tarim
sektdériinde markalama karari
ve stratejilerini kavrayabilme /
To be able to understand the
brand concept and branding
decision and strategies in
agricultural sector.

10.Pazarlamada tutundurma
kavrami ve tarimsal Uriinlerin
pazarlamasinda tutundurma
stratejilerini analiz edebilme /
To be able to analyze the
concept of promotion in
marketing and promotion
strategies in marketing of
agricultural products.

11.Tanmsal Griinlerde
pazarlama arastirmasi
kavramini kavrayabilme ve
pazarlama arastirmasi
asamalari arasinda iligki
kurabilme / To be able to
understand the concept of
marketing research for
agricultural products and to be
able to relate between its’
stages

12.Tanmsal Uriinlerde
dereceleme ve
standardizasyon kavrami ve
pazarlamadaki uygulamalari
hakkinda fikir sahibi olabilme /
To have a general insight on
the grading and
standardization of agricultural
products and their applications
in marketing.
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13.Tanmsal Grdnlerin
pazarlamasinda hedef pazar
kavramini kavrayabilme ve
hedef pazar secgiminde
izlenecek stratejileri
degerlendirebilme / To be able
to understand the concept of
target market for agricultural
products and to be able to
evaluate the strategies to be
followed in selecting target
market.

Katki Dlzeyi/ Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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