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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

PRESS PHOTOGRAPHY / PRESS PHOTOGRAPHY

Ders Kodu / Course Code

803001822021

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 4.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

yok

none

Amaci / Purpose

Dersin temel amaci reklam fotografcihiginda kullanilan teknolojiler ve ekipmanlari kullanma
yetenegini gelistirmektir. Gazetelerde, dergilerde ve diger reklam materyallerinde
yayinlanan reklam fotograflarini analiz edebilmeleri ve reklamlarda kullanilan semiyotik,
s6zsuz iletisim, beden dili vb. kodlarini degerlendirebilmelerini saglamaktir.

The course aims to inform students advertising photography technologies and
equipments. It also aims to analyse advertisement photographs in newspapers,
magazins, advertisements and to explain the codes of semiotics, nonverbal
communication,body language etc used in advertisements.

igerigi / Content

Reklam fotograf¢iliginda kullanilan teknoloji ve ekipmanlar. Goérsel iletisim kodlari.
Fotografik komposizyon.

Advertising photography technologies and equipments. Codes of visual
communication. Composition of properties in a photograph.

Onerilen Diger Hususlar / yok none
Recommended Other

Considerations

Staj Durumu / Internship Status yok none

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Metin Kasim, Reklam Fotograf¢igi, Cizgi Kitabevi, Konya.

Ertugrul Algan, Fotograf Okuma, C6zim iletisim Hizmetleri, Eskisehir, 1999.
Greame Burton, Gériinenden Fazlasi, Istanbul, Alan Yayinlari,1995.

Judith Williamson, Reklamlarin Dili, Tiirkgesi: Ahmet Fethi, Utopya Yayinevi, Ankara,
2000.

Ken Cooper, S6zsiiz iletisim, Cev: Tung Yalik, ilgi Yaynlar, istanbul, 1989.

Roland Barthes, Gostergebilimsel Seriiven, Cev: Mehmet-Sema Rifat, Yapi Kredi
Yayinlar, istanbul, 1993.

Zuhal-Acar Baltas, Bedenin Dili, Remzi Kitabevi, istanbul, 1992.

Metin Kasim, Reklam Fotograf¢igi, Cizgi Kitabevi, Konya.

Ertugrul Algan, Fotograf Okuma, C6zim iletisim Hizmetleri, Eskisehir, 1999.
Greame Burton, Goriinenden Fazlasi, Istanbul, Alan Yayinlari,1995.

Judith Williamson, Reklamlarin Dili, Tiirkgesi: Ahmet Fethi, Utopya Yayinevi, Ankara,
2000.

Ken Cooper, Sozsiiz iletisim, Cev: Tung Yalik, ilgi Yaynlar, istanbul, 1989.

Roland Barthes, Gostergebilimsel Seriiven, Cev: Mehmet-Sema Rifat, Yapi Kredi
Yayinlar, istanbul, 1993.

Zuhal-Acar Baltasg, Bedenin Dili, Remzi Kitabevi, istanbul, 1992.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dr. Ogr. Uye. Alahattin Kanlioglu




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklam fotografi cekerken gerekli olan teknik ekipmani kullanma yetenegini gelistirme, Developing the ability to use technical equipment when taking the advertisement photo.
Reklam fotografi cekerken gerekli olan teknik ve estetik beceriyi kazanma, Winning the necessary technical and aesthetic skills when taking the advertisement photo.
Pazarlama amacl reklamlarda kullanilan gorsel 6geleri tanima ve degerlendirme, Recognition and evaluation of visual elements in advertisements for marketing

Gazetelerde, dergilerde ve diger reklam materyallerinde yayinlanan reklam fotograflarini analiz

edebilme Analysing advertisement photographs in newspapers, magazines and other advertising materials.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Reklam Fotografciigina Giris Anlatim
Introduction to advertising photography Lecture
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁ;ﬂ;}ﬁgg&i\éz Methods On Hazirlik / Preliminary
Techniques
2 Reklam Fotograf¢ihiginin Gelisimi Anlatim
Development of advertising photography Lecture
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Reklam Fotograflarinin Gérevi, Reklam Fotograflarinin Turleri Anlatim
Functions of advertising photography, Types of advertising L
ecture
photography,
. . Ogretim Yoéntem ve . -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
4 Reklam Fotograflarinda Kullanilan teknik ekipman; Fotograf Makinesi, Anlatim
Objektifler, Isik Kaynaklan vb.
Technical equipments; Cameras, lenses, light sources, etc.. Lecture
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Still-Life Fotografcilik, Aydinlatma Ve Cekim Teknikleri Anlatim
Still-Life Photography, Lighting and Shooting Techniques lecture
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklam Fotograflarinin Kullanim Yerleri Ve Sekilleri Anlatim
Photos in advertising design Lecture
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Dijital Teknolojilerin Reklam Fotografciiginda Kullanimi Anlatim
Use of Digital Technology in Advertising Photography. Lecture
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 vize
midterm
Teorik Dersler / Theoretical Uygulama Lab ?g{ﬁh‘:};:{ﬁgggﬂ\r/‘z Methods On Hazirlik / Preliminary
Technigues
9 Vize
Midterm
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Reklam Fotograflarinda Yazi Fotograf iligkisi, Reklam Fotograflarinin
10 L . - Anlatim
Secimi Ve Sanat Yénetmeni
Relationships between texts and photos in advertisements, Art Lecture
director in advertisements
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁgll(T;rT/?rr:aeg;i\;\Z Methods On Hazirlik / Preliminary
Techniques
11 Reklam Fotograflarinda Gorsel Algilama Ve Yorumlama, Anlatim
Visual Perception and Interpretation of Advertising Photography, Lecture
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Reklam Fotograflarinin Toplumsal Etkileri, Anlatim
Social Effects of Advertising Photography, Lecture
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Reklam Fotograflarinda Sézsiiz iletisim Kodlari Anlatim
Codes of Nonverbal Communication in Advertising Lecture
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Reklam Fotograflarinda Gostergebilimsel Anlatim Anlatim
Semiotic analysis of advertising Photos Lecture
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Proje Teslimi
Project Submit
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Proje teslimi

Project Submit
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:
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IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
Son | S | Gaan o

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Final Sinavi / Final Examination 1 1.00 1.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Uygulama/Pratik / Practice 1 10.00 10.00
Soru-Yanit / Question-Answer 2 6.00 12.00
Proje Hazirlama / Project Preparation 2 3.00 6.00
Proje Tasarnimi /Y6netimi / Project Design/Management 3 5.00 15.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 8.00 8.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 13.00 13.00
Okuma / Reading 4 3.00 12.00
Toplam / Total: 30 53.00 120.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 120.00/30.00 = 4.00 ~ 4.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 120.00 / 30.00 = 4.00 ~ 4.00

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1111112 (113|114 (115|116 |1.1.7 [ 1.1.8 | 1.1.9 |1.1.10(1.1.11|1.1.12(1.1.13|1.1.14|1.1.15[1.1.16 | 1.1.17

1.1.18

1.Reklam fotografi gekerken
gerekli olan teknik ekipmani
kullanma yetenegini
gelistirme, / Developing the
ability to use technical
equipment when taking the
advertisement photo.

2.Reklam fotografi cekerken
gerekli olan teknik ve estetik
beceriyi kazanma, / Winning
the necessary technical and
aesthetic skills when taking
the advertisement photo.

3.Pazarlama amagl
reklamlarda kullanilan gorsel
6geleri tanima ve
degerlendirme, / Recognition
and evaluation of visual
elements in advertisements for
marketing

4.Gazetelerde, dergilerde ve
diger reklam materyallerinde
yayinlanan reklam fotograflarini
analiz edebilme, / Analysing
advertisement photographs in
newspapers, magazines and
other advertising materials.

Katki Dlzeyi / Contribution Level

: 1-Cok Dustik / Very low, 2-Dustik / Low, 3-Orta / Moderate, 4-Yiiksek / High, 5-Cok Yiiksek / Very high
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