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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

PUBLIC RELATIONS / PUBLIC RELATIONS

Ders Kodu / Course Code

HLK402

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Dersin amaci, ginimuz isletmelerinde 6nemli yonetim islevlerinden biri olan halkla iliskiler
alanina iligkin kavramlari aktarmak, halkla iligkiler calismalarinin isleyis bigimini anlatmak
ve halkla iligkiler mesleginin igerisinde yer alan temel bilgileri sunarak, kurumsal etkinligin
arttinlmasindaki 6nemi konusunda 6grencileri bilinglendirmektir.

The aim of the course is to teach students the basics of public relations, theories,
practices, the flow of PR applications and the importance of PR in organizational
effectiveness.

igerigi / Content

Halkla iligkiler teorileri ve modelleri, halkla iligkilerin &nemi, amaglari, uygulama alanlari,
temel ilkeleri, arag ve teknikleri, tanima ve tanitma suregleri, kurum ici ve kurum disi halkla
iliskiler, hedef kitle , halkla iliskiler departman ve ajanslarinin yapilanmasi,
arastirma,planlama,uygulama ve degerlendirme surecleri

The aim of the course is to teach students the basics of public relations, theories,
practices, the flow of PR applications and the importance of PR in organizational
effectiveness.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

+Ders Kitabi: A. Bilend Goksel, Nilay Bagok Yurdakul, Temel Halkla iliskiler Bilgileri, Ege
Universitesi Basim evi, 2002. Yardimci Kaynaklar: *Flisun Kocabas, Miige Elden, Nilay
Yurdakul, Reklam ve Halkla iliskilerde Hedef Kitle, iletisim Yayinevi, 2002 «Alison Theaker,
Halkla iliskilerin Elkitabi, MediaCat Kitaplari, 2006. sJames E. Grunig, Halkla iligkiler ve
iletisim Yonetiminde Mikkemmellik, Rota Yayin Yapim, 2005. «A. Ridvan Biilbiil, Halkla
iliskiler ve Tanitim, Nobel Yayin Dagiim, 2000. *Salim Kadibesegil, Halkla iligkilere
Nereden Baslamali?, MediaCat Kitaplari, 1999. «Filiz Balta Peltekoglu, Halkla iliskiler
Nedir?,Beta Basim Yayim Dagitim A.S., 2001 -Ceyda Aydede, Teorik ve Uygulamali
Halkla iliskiler Kampanyalari, MediaCat *Anthony Davis, Halkla iligkilerin ABC'si, MediaCat
Kitaplari, Nisan 2006 *Terrence E. Deal, M.K. Key, Kurumigi Halkla iliskiler Kutlamalar,
Ritiieller, Térenler, Odiiller, MediaCat Kitaplar *Aydemir Okay, Ayla Okay, Halkla iliskiler
Kavram Strateji ve Uygulamalari, Der Yayinlari, 2005 +Zeyyat Sabuncuoglu, isletmelerde
Halkla iliskiler, Aktiel Yayinlari, 2004. «irfan Erdogan, Teori ve Pratikte Halkla ili§kiler , Erk
Yayinlan, Eyliil 2005 *Sema Yildinm Becerikli, Uluslararasi Halkla iliskiler, Nobel Yayin
Dagitim, Eyliil 2005 <Ehling, P.W, White J. & Grunig E.J.( 2005). Halka iligkiler ve
Pazarlama Uygulamalan. Elif Ozsayar (Gev), Halkla iliskiler ve iletisim Yénetiminde
Mikemmelik. (379-416). James GRUNIG (Ed). Istanbul: Rota Yayinlari.

Lecture notes are supplied by the lecturer

Ogretim Uyesi (Uyeleri) / Faculty Prof.Dr.Ahmet IMANCER

Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Halkla lligkilere iliskin temel kavramlar ve modelleri tanimlayabilmek, ilgili bilim dallari ile
iliskilendirebilmek

To be able to Define basic terms and models in PR, internal and external communication processes,
concepts and models

2 Halkla lligkilerde kullanilan araglan etkili diizeyde kullanabilmek

To be able to Define and manage PR tools

oOnerileri sunabilmek

Kuruma ve hedef kitlelere yénelik Iletisim sorunlarini tanimlayabilmek, analiz edebilmek ve ¢éziim

LO3. To be able to Define, analyze problems and develop solutions for corporate communication
issues.

4 Halkla iliskilerde arastirma,planlama,uygulama ve degerlendirme siireglerine hakim olabilmek.

To be able to master the process of research, planning, application and evaluation in PR

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Halkla iligkilerin Tanimi ve Konusu, Tarihsel Gelisimi, Halkla iligkilerin
Amaclar
Public Relations definition, history of public relations, theories and
models
. . Ogretim Yéntem ve = _—
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
5 Halkla iliskilerin Temel ilkeleri, Halkla iligkilerin Halklar, Hedef Kitle
Kavrami
Public Relations: aims, functions and importance, the concept of
target audience
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Diger Alanlar ve Halkla iliskiler, iletisim ve Halkla iliskiler, Pazarlama
ve Halkla lligkiler, Reklamcilik ve Halkla lligkiler
The relationship between public relations and other fields such as
lobbying, propaganda, advertising, marketing etc...
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Kurumsal Reklamcilik ve Ornekleri, Propaganda ve Halkla iliskiler,
Lobicilik ve Halkla lligkiler, Sosyal Sorumluluk ve Halkla lligkiler
Corporate communication , Lobbying and Public Relations problems,
. . Ogretim Yontem ve = _
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
5 Halkla iliskil__er Galigmalarinda Tanima ve Tanitma, Halkla iligkilerde
Tanimanin Onemi, Halkla lliskilerde Tanima Y&ntemleri
Public Relations tools and methods
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Halkla iliskilerde Tanitmanin Onemi, Halkla lligkilerde Tanitma
Yoéntemleri
Basics of written communication
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
Halkla iliskilerde kurumsal imaj yaratma sireci ve Onemi, Kurumsal
7 Imaj Kavrami, Kurum Kiiltirt Kavrami, Kurum Kimligi Kavrami,
Kurumsal Kiiltiir- Kimlik ve Imaj etkilesimi
The concept of corporate image and importance of PR, corporate
culture
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Arasinav (Vize)
Mid-term examination
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
] ] ] Technigues
Halkla lliskiler Calismalarinda Iki Temel Y6n: Kurum Igi ve Kurum Disi
9 Halkla lligkiler, Kurum Igi Halkla lligkilerin Onemi, Kurum Igi lletigimin
Yapisi, Kurum Igi Halkla lligkiler de kullanilan Yontemler
Target Groups of Public Relations: Media, HR, general public,
competitors, governmental bodies, financial groups etc. Internal and
external PR
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁiw:eri/?rr;:(r‘}]ﬁ\rg Methods On Hazirlik / Preliminary
Techniques
10 Kurum Digi Halkla iligkilerin Onemi, Kurumun Yakin Dis Gevresi ile
lletisim, Diger Dis Cevre lle lletisimi, Musterilerle lliskiler
Methods of Public Relations: Sponsorship, media relationship,
seminars, trade fairs etc.
Teorik Dersler / Theoretical Uygul Lab Sl On Hazirik / Prelimi
eorik Dersler eoretica ygulama a Teknikleri/Teaching Methods n Hazirl reliminary
Techniques
11 Halkla iliskiler Galismalarinda Kullanilan Araglar: Yazili Araglar, Yayin

Araglari, Diger Halkla lligkiler Araglari

Reputation, image, identity and corporate communication
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Halkla iliskiler Calismalarinin Organizasyonu, Halkla iligkiler
Departmanlari
Public relations departments and public relations agencies.
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Halkla iliskiler Ajanslari, Kurulusun halkla iligkiler strateji ve
politikalarinin belirlenmesi, Halkla lligkilerde Proje Basamaklari
Corporate advertising
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14  |Halkla iliskiler Uygulamalarinda Olgiimleme ve Degerlendirme Siireci
Media relations and public relations
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15  |Sektérel Ornekler
Case Study
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi

Final examination

517




DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Rapor Hazirlama / Report Preparation 1 24.00 24.00
Final Sinavi / Final Examination 1 2.00 2.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Ev Odevi / Homework 1 20.00 20.00
Ara Sinav / Midterm Examination 1 2.00 2.00
Toplam / Total: 18 51.00 90.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 90.00/30.00 = 3.00 ~ 3.00 / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 90.00 / 30.00 = 3.00 ~ 3.00
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 |1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11]1.1.12[1.1.13

1.Halkla lligkilere iligkin temel
kavramlari ve modelleri
tanimlayabilmek, ilgili bilim
dallari ile iligkilendirebilmek /
To be able to Define basic
terms and models in PR,
internal and external
communication processes,
concepts and models

2.Halkla iliskilerde kullanilan
araclar etkili dizeyde

kullanabilmek / To be able to
Define and manage PR tools

3.Kuruma ve hedef kitlelere
yonelik iletisim sorunlarini
tanimlayabilmek, analiz
edebilmek ve ¢bzum 6nerileri
sunabilmek / LO3. To be able
to Define, analyze problems
and develop solutions for
corporate communication
issues.

4. Halkla iligkilerde
arastirma,planlama,uygulama
ve deg@erlendirme sureglerine
hakim olabilmek. / To be able
to master the process of
research, planning, application
and evaluation in PR

Katki Dlizeyi / Contribution Level : 1-Cok Diislik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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