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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

GLOBAL MARKETING /GLOBAL MARKETING

Ders Kodu / Course Code

9204015162020

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

- Global pazarlama y6netimine iliskin konulari incelemek

- Mevcut global pazarlama gelismelerini analiz etmek

- Hem firmalarin hem de hiikiimetleri de igine alan uluslararasi pazar dinamiklerini
incelemek

The aim of this course is to analyze global market dynamics which also include firms
and governments. The course covers issues like tracing changes in global market and
turn these changes into opportunities. Furthermore, global market entry strategies and
advantages and disadvantages of these strategies will also be discussed in the
context of this course.

igerigi / Content

Bu ders ulusal ve uluslararasi pazarlama arasindaki farkliliklarin tespitini, uluslararasi

ticaretin ulusal ekonomi lizerindeki etkilerinin degerlendirilmesini, uluslararasi pazarlamayi

ve Turkiye'yi etkileyen cevresel faktorlerin ayrintili analizinin yapilmasini hedeflemektedir.

This course aims to provide a deep understanding about the difference between
domestic and global marketing, the influence of international trade on domestic
economy, to make detailed analysis of environmental factors influencing global
marketing and Turkey.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None




Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Global Marketing, 3rd Ed.,Warren J. Keeganand Mark C. Green, PrenticeHall, (2011)

Onkvisit, S.,Shaw J. J., International Marketing Analysis andStrategy, PrenticeHall, (1992)

Kozlu, C., Uluslararasi Pazarlama, Tiirkiye is Bankasi Yayinlari, (2000)
Albaum, Gerald EdwinDuerr, International Marketing andExport Management 6/E,
PrenticeHall

Hollensen, SvendSvendHollensen Global Marketing: A Decision-OrientedApproach, 4/E,

PrenticeHall, (2010)

Alparslan Ozmen, Necdet Timur (Editorler), Stratejik Kiiresel Pazarlama, 2. Baski, Efil
Yayin, 2013

Global Marketing, 3rd Ed., Warren J. Keegan and Mark C. Green, Prentice Hall,
(2011)

Onkuvisit, S., Shaw J. J., International Marketing Analysis and Strategy, Prentice Hall,
(1992) )

Kozlu, C., UluslararasiPazarlama, TurkiyelsBankasiYayinlari, (2000)

Albaum, Gerald Edwin Duerr, International Marketing and Export Management 6/E,
Prentice Hall

Hollensen, SvendSvendHollensen Global Marketing: A Decision-Oriented Approach,
4/E, Prentice Hall, (2010)

AlparslanOzmen, NecdetTimur (Editorler), StratejikKiireselPazarlama, 2. Baski,
Efilyayin, 2013

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Dog. Dr. Keti Ventura

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Uluslararasi pazarlama karmasi elemanlarini analiz edebilme To be able to analyze elements of global marketing-mix
2 Global pazarlama stratejilerini olusturan finansal, yasal, sosyal ve politik giiglerin roliinii agiklayabilme -srt?at:Zg?:lse toiexplainithelioleofifinandlalllegalsocialiand polticaliprcesinbullding giobal marketing
3 ithalat-ihracat islemlerinin yéntemlerini, prosediirlerini agiklayabilme To be able to explain the procedure and methods of export-import trade process

HAFTALIK DERS IGERIGi / DETAILED COURSE OUTLINE

217




Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Kuresel Pazarlamaya Girig
Introduction to Global Marketing
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Global Pazarlama Cevresi
Global Marketing Environment
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Global Pazarlama Cevresi
Global Marketing Environment
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Global Pazarlama Cevresi
Global Marketing Environment
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Uluslararasi Pazarlara Girig Sureci

Global Market Entry Process
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Uriin Uyarlama ve Uriin Yénetimi
Product Adaptation and Product Management
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 ihracat Fiyati Stratejileri
Pricing Strategies in Exporting
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
MIDTERM
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Uluslararasi ve Global Pazarlama iletigimi
International and Global Marketing Communications
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Uluslararasi Dagitim Kanallar
Global Distribution Channels
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁgll(T;rT/?rr:aeg;i\;\Z Methods On Hazirlik / Preliminary
Techniques
11 |Turkiye-AB lligkileri

Turkey EU relations

417




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 |Turkiye-AB lligkileri
Turkey EU relations
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 |Dénem Odevi Sunum
Term Paper Presentations
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14  |Dénem Odevi Sunum
Term Paper Presentations
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15  |Dénem Odevi Sunum
Term Paper Presentations
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavi
FINAL EXAM
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 50
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Ylizdesi / Contribution to Success Grade(%): 50
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 2.00 2.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 10 4.00 40.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 5 4.00 20.00
Derse Katilim / Attending Lectures 16 3.00 48.00
Bireysel Calisma / Self Study 4 2.00 8.00
Final Sinavi / Final Examination 1 1.00 1.00
Okuma / Reading 13 4.00 52.00
Toplam / Total: 50 20.00 171.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 171.00/30.00 = 5.70 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 171.00 / 30.00 = 5.70 ~

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Learning Outcomes 111 (112|113 (114|115 [1.16 [ 1.1.7 | 1.1.8 [ 1.1.9 {1.1.10(1.1.11[1.1.12{1.1.13|1.1.14[1.1.15|1.1.16 [1.1.17

1.Uluslararasi pazarlama
karmasi elemanlarini analiz
edebilme / To be able to 5 4 4 5 5 4 4 4 5 5 5 4 5 4 5 5
analyze elements of global
marketing-mix

2.Global pazarlama
stratejilerini olusturan finansal,
yasal, sosyal ve politik gliglerin
roliinli agiklayabilme / To be
able to explain the role of
financial, legal, social and
political forces in building
global marketing strategies

3.ithalat-ihracat islemlerinin
yontemlerini, prosedurlerini
aclklayabilme / To be able to 4 5 4 5 4 5 4 4 5 5 5
explain the procedure and
methods of export-import trade
process

Katki Dlzeyi / Contribution Level : 1-Cok Diistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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