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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Industrial Marketing / Industrial Marketing

Ders Kodu / Course Code

9204055452017

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu ders, isletme talebine etki eden glgleri, isletme piyasalarinin niteliklerini ve alici olarak
isletmelerin davranislarinin analiz edilmesini amacglamaktadir.

The aim of this course is to analyze the factors affecting the business demand, to
analyze the features of business markets, and to analyze the behaviors of businesses
as buyers.

igerigi / Content

Bu derste endistriyel pazarlamanin yapisi izerinde durulmaktadir. Endustriyel pazar tirleri
ve musteri davraniglari, endustriyel pazarlarda alici-satici iligkileri, endustriyel Pazar
karmasi, enduistriyel (6rgutsel) pazarlarda bilgi sisteminin kurulmasi ve isleyisi, endistriyel
pazar boliimleme, hedef pazar segimi ve konumlama stratejileri incelenmektedir.

This course focuses on the structure of industrial marketing. types of industrial market
and customer behavior, , buyer-seller relationships in industrial markets, industrial
marketing mix, industrial (organizational) information system, establishment and
operation of information systems, industrial market segmentation, target market
selection and positioning strategies are examined.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Balta Nezihe Figen (2006), Endustriyel Pazarlama, Nobel Yayin Dagitim

Balta Nezihe Figen (2006), Endustriyel Pazarlama, Nobel Yayin Dagitim
Relevant books and periodicals

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

PROF. DR. IPEK KAZANGCOGLU

PROF. DR. IPEK KAZANGOGLU




OGRENME GIKTILARI / LEARNING OUTCOMES

Endustriyel pazarlamanin yapisini 6grenmek

Learn the business markets’ structure

Endustriyel pazar turleri ve musteri davraniglari, endustriyel pazarlarda alici-satici iligkileri hakkinda
bilgi sahibi olmak,

To have knowledge about industrial market types and customer behaviors and buyer-seller
relationships in industrial markets

Endustriyel Pazar karmasi, endistriyel (6rgiitsel) pazarlarda bilgi sisteminin kurulmasi ve isleyisi,
endustriyel pazar bolimleme, hedef pazar segimi ve konumlama stratejileri hakkinda bilgi sahibi
olmak

To gain knowledge about industrial marketing mix, establishment and operation of information
systems, industrial market segmentation, target market selection and positioning strategies

HAFTALIK DERS iCERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Endustriyel Pazarlama kavrami
1
The Concept of Industrial Marketing
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Endustriyel Pazarlamanin geligim sureci
The Evolution of Industrial Marketing
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Tuketici ve endustriyel pazarlarin ézellikleri
The Features of Consumer Markets and Industrial Markets
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
Endustriyel Pazarlamada mikro faktorler ile pazarlama arasindaki
4 iligkiler
The Relationships between the environmental micro factors and
Industrial Markets
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

Endistriyel Pazarlamada makro faktérler ile pazarlama arasindaki
5 iligkiler

The Relationships between the environmental macro factors and
Industrial Markets
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Endistriyel pazarlarda pazarlama bilgi sistemleri
Marketing Information Systems in Industrial Markets
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Endistriyel pazarlarda pazarlama arastirmasi uygulamalar
Marketing Research Applications in Industrial Marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Endustriyel pazar bélimleme ve konumlandirma
Industrial Marketing Segmentation and Positioning
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Endistriyel pazarlar ve hedef pazarin secilmesi
Industrial Marketing Targeting
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Endustriyel Pazarlarda Pazarlama karmasi elemanlari

Marketing Mix Elements in Industrial Marketing

4/8




Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Ornek Endiistriyel Pazarlarda Uriin ve marka ile ilgili stratejiler
Product and branding strategies in industrial marketing
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
Endistriyel Pazarlarda Fiyatla ilgili kavramlar ve fiyatlandirma
13 yontemleri
Pricing strategies in industrial marketing
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Endustriyel Pazarlarda Dagitimla ilgili kavramlar ve dagitim
14 kanalindaki aracilar
Distribution strategies in industrial marketing
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
Endistriyel Pazarlarda Tutundurma ve tutundurma karmasi
15 elemanlar
Promotion and Communication strategies in industrial marketing
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Haftasi
Final Exam
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DEGERLENDIRME / EVALUATION

Katki Yiizdesi /

Yariyil (Yil) igi Etkinlikleri / Term (or Year) Learning Activities Nii)l/tlaér Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nun¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

6/8




IS YUKU / WORKLOADS

Siiresi | Toplam Is Yiikii
- Sayi/ (Saat) / (Saat) / Total

ST EHAL LT TS Number | Duration Work Load

(Hours) (Hour)
Ara Sinav / Midterm Examination 1 10.00 10.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 2 5.00 10.00
Final Sinavi / Final Examination 1 10.00 10.00
Bireysel Calisma / Self Study 8 2.00 16.00
Okuma / Reading 16 3.00 48.00
Seminer / Seminar 2 5.00 10.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 6 5.00 30.00
Derse Katilim / Attending Lectures 16 3.00 48.00
Toplam / Total: 52 43.00 182.00

Dersin AKTS Kredisi = Toplam is Yiikii (Saat) / 30.00 (Saat/AKTS) = 182.00/30.00 = 6.07 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 182.00 / 30.00 = 6.07 ~

718




PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11

1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Endustriyel pazarlamanin
yapisini 6grenmek / Learn the
business markets’ structure

2.Endustriyel pazar tirleri ve
musteri davraniglari,
endustriyel pazarlarda alici-
satici iligkileri hakkinda bilgi
sahibi olmak, / To have
knowledge about industrial
market types and customer
behaviors and buyer-seller
relationships in industrial
markets

3.Endiistriyel Pazar karmasi,
endustriyel (Orglitsel)
pazarlarda bilgi sisteminin
kurulmasi ve isleyisi,
endustriyel pazar bélimleme,
hedef pazar segimi ve
konumlama stratejileri
hakkinda bilgi sahibi olmak / To
gain knowledge about
industrial marketing mix,
establishment and operation of
information systems, industrial
market segmentation, target
market selection and
positioning strategies

Katki Dlizeyi / Contribution Level : 1-Cok Diisiik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yiksek / High, 5-Cok Yiiksek / Very high
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