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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

BRAND MANAGEMENT / BRAND MANAGEMENT

Ders Kodu / Course Code

MRK401

Ders Tirii / Course Type

Ders Seviyesi / Course Level

First Cycle / First Cycle

Ders Akts Kredi / ECTS 3.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 4

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu dersin amaci 6grencilerin marka kavrami ve markay! olusturan bilesenleri tanimasini,
marka olusturmada kullanilan stratejiler ile marka ve kurum imaji arasindaki iliskiyi
kavramasini, marka yaratmada iletisimsel ve pazarlama teknikleri, marka olma ve marka
olusturmanin pazarlamada ve pazarlama iletisimindeki avantajlari, global markalar, imaj-
marka arasindaki iligkiler, imaj yaratiminda teknikler gibi konularin marka yonetim
strecinde nasil isledigini kavramasini saglamaktir.

The aim of this course is to ensure the students to gain knowledge on the basic topics
as the brand concept, strategies used to create a brand, brand promotion, brand
image, brand personality concept, the connection between brand and corporate
image, image transfer and objectives, and advantages of being a brand and creating
a brand in marketing and marketing communication, global brands, relations between
image-brand and to apply these in their campaign designs by learning the
communicational and marketing techniques in creating a brand and the techniques of
image making.

igerigi / Content

* Marka kavrami ve marka kavraminin gelisimi gelisimi.

* Marka yonetim siirecinin tanitiimasi

* Marka yonetiminin tarihsel siirecinin incelenmesi

*Cagdas pazarlama teknikleri ve marka yonetimi iliskisinin incelenmesi
* Marka iletisim planlarini yapilandirma

* Marka etkinliginin degerlendiriimesi

Concepts about the brand,

Brand Management,

Brand Creation Process,

Determining The Basic Brand Strategies

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Aktuglu, Isil, Giiglii Ve Basarili Markalar igin Marka Yénetimi, lletisim Yayinlari, istanbul,
2004.

«Isil Karpat Aktuglu; Marka Yénetimi, iletisim Yayinlari, 2004.




Ogretim Uyesi (Uyeleri) / Faculty Associate Prof. Isil KARPAT AKTUGLU
Member (Members)

OGRENME GIKTILARI / LEARNING OUTCOMES

1 Marka kavramini anlayabilme ve marka bilesenlerini taniyabilme Being able to recognize the brand concept and various factors that arise around the brand concept
2 Marka stratejilerini ve bunlarnin &zelliklerini kavrayabilme Being able to comprehend the importance of brand in marketing communication

3 Marka y6netimi ve pazarlama iletisimi karmasi elemanlari ile arasindaki iligkiyi kurabilme Being able to relate the brand with the marketing communication mix

4 Marka yonetim siirecine yonelik bir plani tasarlayabilme Being able to use the marketing techniques in brand and image making

HAFTALIK DERS iGERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

. . Ogretim Yont - I
Teorik Dersler / Theoretical Uygulama Lab Tglz(neill(rlgri/(?rr;a?gi\r/]z Methods On Hazirlik / Preliminary
Techniques
1 Ders hakkinda bilgi ve ders planinin agiklanmasi. Lecture
What's Brand? Brand Structure And Types Lecture
. . gretim Yont N _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Marka kavrami ve marka yapisi Lecture
Concepts about the brand (brand image, brand personality, brand L
ecture
preference
. . Ogretim Yontem ve - -
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
3 Marka ile ilgili kavramlar Lecture
Brand analysis Lecture
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Marka yonetimi ve énemi Lecture
The Concept Of Brand Management and The Importance of It (The
emergence of Brand Management, The Importance of Brand Lecture
Management, The Principles of Brand Management
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\r’:; Methods On Hazirlik / Preliminary
Technigues
5 Marka y6netimi sireci Lecture
Brand Management: Duties and Responsibility Area of Brand L
. : o ecture
Manager, its Place in Organizational Structure
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Marka stratejilerinin belirlenmesi 1
6 Lecture
Brand Creation Process Lecture
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Marka iletigimi 1 Lecture
Environmental Conditions in Brand Creation Process Lecture
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Marka iletisimi 2
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 arasinav Lecture
Determining The Basic Brand Strategies Lecture
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Marka konumlandirma Lecture
Differentiation and Determining the Brand Value-Brand Equity Lecture
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
L Marka Degeri ve marka degerini belirleme Lecture
Brand Positioning Decisions Lecture
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Proje sunum Lecture
Determining The Brand Decisions (Determining the brand name and L
) - ecture
logo, brand registration)
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Proje sunum Lecture
Determining The Brand Communication Objectives 1 Lecture
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Proje sunum Lecture
Determining The Brand Communication Objectives 2 Lecture
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Branding Process in Turkey Lecture
Branding Process in Turkey Lecture
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final exam
Final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number - A
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Final Sinavi / Final Examination 1 18.00 18.00
Rapor Hazirlama / Report Preparation 1 30.00 30.00
Derse Katilim / Attending Lectures 14 3.00 42.00
Ara Sinav / Midterm Examination 1 10.00 10.00
Toplam / Total: 17 61.00 100.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 100.00/30.00 = 3.33 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 100.00 / 30.00 = 3.33 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari / Program Ciktilari / Program Outcomes
Hzailifg QUERES 111 (112113 (114|115 [ 116 |1.1.7 [1.1.8 | 1.1.9 [1.1.10[1.1.11]1.1.12[1.1.13

1.Marka kavramini anlayabilme
ve marka bilesenlerini
taniyabilme / Being able to
recognize the brand concept
and various factors that arise
around the brand concept

2.Marka stratejilerini ve
bunlarin 6zelliklerini
kavrayabilme / Being able to
comprehend the importance of
brand in marketing
communication

3.Marka ydnetimi ve pazarlama
iletisimi karmasi elemanlari ile
arasindaki iliskiyi kurabilme /
Being able to relate the brand
with the marketing
communication mix

4 Marka yonetim sirecine
yonelik bir plani
tasarlayabilme / Being able to
use the marketing techniques
in brand and image making

Katki Dlzeyi / Contribution Level : 1-Cok Diistk / Very low, 2-Diistk / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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