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GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Critical Approaches in Marketing / Critical Approaches in Marketing

Ders Kodu / Course Code

9204015562017

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Second Cycle / Second Cycle

Ders Akts Kredi / ECTS 6.00
Haftalik Ders Saati (Kuramsal) / 3.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 0.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00

Hours For Week (Laboratory)

Dersin Verildigi Yl / Year

1

Ogretim Sistemi / Teaching System

Face to Face / Face to Face

Egitim Dili / Education Language

Turkish / Turkish

On Kosulu Olan Ders(ler) /
Precondition Courses

Yok

None

Amaci / Purpose

Bu derste ana akim pazarlama perspektifine elestirel yaklasimlarin 6grenciye kavratilmasi
amagclanmaktadir.

It is aimed to give students a critical approach to mainstream marketing perspective.

igerigi / Content

Bu derste klasik pazarlamanin beraberinde getirdigi problemler, pazarlamanin gevresel
konularla olan iligkisi, tiiketim toplumu ve 6teki tlketiciler elestirel teori ve feminist
perspektif baglaminda ele alinacaktir.

The problems associated with marketing, the relationship of marketing to
environmental issues, the consumption society and “other” consumers will be
addressed in the context of critical theory and feminist perspective.

Onerilen Diger Hususlar / Yok None
Recommended Other

Considerations

Staj Durumu / Internship Status Yok None

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Rethinking Marketing: Towards Critical Marketing Accountings (2013) , Edited by:Douglas
Brownlie,Mike Saren,Robin Wensley ve Richard Whittington, Sage.

- Frankfurt Okulu (2015), Ed: H. Emre Bagcei DoguBati Yayinlari

- Baudrillard, Jean (1997): Tuketim Toplumu,(cev. Hazal Delicecayli ve Ferda Keskin),
istanbul, Ayrinti Yayinlari.

- Rethinking Marketing: Towards Critical Marketing Accountings (2013) , Edited
by:Douglas Brownlie,Mike Saren,Robin Wensley and Richard Whittington, Sage.

- Frankfurt Okulu (2015), Ed: H. Emre Bagcei DoguBati Yayinlari

- Baudrillard, Jean (1997): Tuketim Toplumu,(cev. Hazal Delicecayli ve Ferda Keskin),
istanbul, Ayrinti Yayinlari.

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Prof. Dr. Ayla OZHAN DEDEOGLU




OGRENME GIKTILARI / LEARNING OUTCOMES

Hakim pazarlama anlayisinin aksayan yonlerini anlamak

To understand the hurdles of dominant marketing.

Pazarlama uygulamalarina dair elestirel bir perspektif kazanmak

To gain a critical perspective on marketing applications

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Klasik Pazarlama Anlayisi ve Getirdigi Sorunlara Genel Bakis
1
An Overview of Classical Marketing Approach and Problems
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Protestan Ahlaki ve Kapitalizmin Ruhu
Protestant Ethics and Spirit of Capitalism
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Pazarlama-Gevre iligkisi
Marketing-Environment Relationship
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Yesil Pazarlama Uygulamalarina iliskin Sorunlar
Green Marketing Practices Issues
gretim YO "
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Pazarlamada Etik Sorunlar

Ethical Issues in Marketing
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Donusturtct Tlketici Aragtirmalan (TCR)
Transformative Consumer Research(TCR)
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Klasik Pazarlamada “Oteki’nin Konumu
The Position of the "Other" in Classical Markets
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara Sinav
Midterm Exam
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Frankfurt Okulu
Frankfurt School
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
Tiketim Toplumu
10
Consumption Society
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
. Techniques
Popller Kultur-Tuketim lligkisi
11

Popular Culture-Consumption Relationship
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Feminist Perspektif
Feminist Perspectives
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
13 Proje Sunumlari
Project Presentations
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
14 Proje Sunumlari
Project Presentations
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cr:ui\rgz Methods On Hazirlik / Preliminary
Techniques
15 Proje Sunumlari
Project Presentations
. . Ogretim Yontem ve - .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
16 Final Sinavlar

Final Exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities Nun}llber Percentage of
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities Nurr¥ber Percentage of

Contribution (%)

Final Sinavi / Final Examination 100
Toplam / Total: 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60

Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100

Degerlendirme Tipi / Evaluation Type:

iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total

ShauliE: o eees Number | Duration Work Load

(Hours) (Hour)
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 20 3.00 60.00
Okuma / Reading 10 2.00 20.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 20 2.00 40.00
Derse Katilim / Attending Lectures 16 3.00 48.00
Final Sinavi / Final Examination 1 4.00 4.00
Ara Sinav / Midterm Examination 1 2.00 2.00
Toplam / Total: 68 16.00 174.00

Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 30.00 (Saat/AKTS) = 174.00/30.00 = 5.80 ~ / Course ECTS Credit = Total Workload (Hour) / 30.00 (Hour / ECTS) = 174.00 / 30.00 = 5.80 ~
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PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilari / Program Outcomes

1.1.2

1.1.3

1.1.4

1.1.5

1.1.6

1.1.7

1.1.8

1.1.9

1.1.10(1.1.11(1.1.12

1.1.13

1.1.14

1.1.15

1.1.16

1.1.17

1.Hakim pazarlama anlayisinin
aksayan yonlerini anlamak / To
understand the hurdles of
dominant marketing.

2.Pazarlama uygulamalarina
dair elestirel bir perspektif
kazanmak / To gain a critical
perspective on marketing
applications

Katki Dlzeyi / Contribution Level : 1-Cok Duistik / Very low, 2-Diisiik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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